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current level, in recognition of tougher economic conditions 
in its two main markets, the USA and the EU. Looking further 
ahead, there are ambitious plans to achieve a strong advance 
in exports and retain the textile and clothing industry’s status 
as one of the country’s most important sectors. To aid in these 
plans, the government has established a series of incentives 
to attract and encourage the kind of foreign direct investment 
(FDI) which is most likely to drive the country’s future 
development. In addition, Vietnam has secured free trade 
agreements (FTAs) with a number of countries and regions. 
In particular, through its membership of the Association of 
Southeast Asian Nations (Asean), it benefits from the Asean 
China Free Trade Area (ACFTA), which is the world’s largest 
FTA in terms of the total population of its signatories. In 
addition, again through its membership of Asean, it benefits 
from FTAs with Australia and New Zealand, India, Japan 
and South Korea. Also, it has bilateral FTAs with Israel and 
Japan. Furthermore, Vietnam has entered into negotiations 
with the EU with a view to signing a comprehensive FTA. 
Most importantly, it has entered into negotiations to be part of 
the Trans Pacific Partnership (TPP), which aims to establish a 
free trade area for the Asia Pacific region.

The use of textiles in the automotive industry is 
set for significant growth

The use of textiles in the automotive industry is set for 
significant growth, according to a report in the latest issue 
of Technical Textile Markets from the business information 
company Textiles Intelligence. The average weight of textile 
materials in a mid-size car has increased from 20 kg in 2000 
to 26 kg today, and by 2020 it is expected to reach 35 kg. The 
increase stems from a rise in demand for greater comfort and 
safety, and efforts aimed at reducing the weight of a vehicle 
in order to lower fuel consumption and CO2 emissions.
In terms of fabric type, it has been predicted that woven 
fabrics and knitted fabrics will continue to account for a 
predominant share of the global market for automotive 
textiles. This prediction holds true despite a rise in the use of 
nonwovens and an increase in the penetration of composites.
Nonwovens are being employed increasingly in vehicles 
because of their low weight and low cost. In fact, there are 
now more than 40 applications for nonwovens inside cars, 
equating to over 35 square metres of flat surfaces. 
Furthermore, the use of recycled materials in nonwovens for 

automotive applications is increasing. A growing proportion 
of needlepunched nonwovens for automotive applications, 
for example, is being manufactured from recycled polyester 
derived from plastic bottles. There has also been an increase 
in the use of natural fibre nonwovens in vehicles. In many 
applications, natural fibre nonwovens are used as the 
substrate in composite parts.
In the future, there will be significant growth in the market 
for passive safety devices -- which include airbags and seat 
belts -- as a result of new US legislation which will make the 
fitting of side-impact airbags mandatory on all vehicles in 
2013. The automotive safety market has grown faster than 
the automotive market as a whole for many years, and will 
continue to do so for the foreseeable future. However, there 
are a number of other areas in the automotive industry where 
the use of textiles is expected to expand or new applications 
for textiles are expected to be found in the years ahead.

European alliance for  promoting innovation in 
the textile and clothing pipelines  

The European Textile and Clothing industry (EURATEX) 
has decided to reinforce the role of technological innovation 
in the different textile and clothing pipelines by creating 
an international non-profit-making association named 
"European Technology Platform for the Future of Textiles 
and Clothing", abbreviated to "Textile ETP" together with 
the European textile research and technology organisations 
(TEXTRANET) and the European textile universities 
(AUTEX). Commenting on the setting-up of such 
association EURATEX President, Mr. Alberto Paccanelli, 
said "The decision by the three partners to provide a new 
set-up to the European Textile Technology Platform is an 
important signal launched towards the European authorities 
and the European companies. It is the confirmation that the 
EU Textile and Clothing industry, one of the major European 
industry sector, wants to retain its position as world leader 
both in Fashion and in Technical Applications thanks to 
better coordinated research and innovation approaches 
fully in tune with the market needs. Industry shall continue 
to invest in creative and high value added products, deploy 
innovative resource-efficient technologies and explore new 
business model. The Textile ETP will provide practical 
support through networking, access to funding and expertise 
at European level.
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World Textile News
Asia will account for over half of global 
nonwoven fabric production by 2020
 
Asia will account for over half of global nonwoven fabric 
production by 2020, according to a report in the latest issue 
of Technical Textile Markets from the business information 
company Textiles Intelligence. Between 2001 and 2011 
production more or less trebled. As a result, Asia accounted 
for over 40% of global nonwoven fabric production in 
2011. In 2011 alone, nonwoven fabric production in Asia 
increased by 7.4% to 3.1 million tons after rising by 10.0% 
in 2010 and 13.1% in 2009. These strong growth rates 
reflect rising usage of nonwovens in Asia as countries in the 
region continue to industrialise. Furthermore, developments 
and innovations in the field of nonwovens are leading to the 
opening up of new applications for nonwovens and, in turn, 
resulting in an increase in nonwovens usage.
Among the major nonwoven fabric producing countries in 
Asia, China accounted for about two-thirds, or 2.1 million 
tons, of total Asian production in 2011 making it the largest 
producing country by far. Furthermore, its share was up 
sharply compared with 2001, reflecting much faster growth in 
Chinese production between 2001 and 2011 than elsewhere 
in Asia. Indeed, output in China increased almost five-fold 
over this ten-year period, from just 417,000 tons at the start. 
The most important category of nonwoven fabrics produced 
in Asia in terms of production process in 2011 was, by far, 
that of spunbonded and meltblown nonwoven fabrics with 
a 44.2% share. However, the fastest growing category of 
nonwoven fabrics was that of spunlaced nonwoven fabrics 
with an average increase of 20.0% per annum between 2008 

world news

and 2011 and a rise of 21.8% in 2011 alone.
Many analysts have predicted unlimited growth in the use of 
nonwoven materials in Asia in the coming years in several 
end use markets, including medical and healthcare, hygiene, 
filtration, agriculture and geotextiles, among others.

Vietnam aims to become one of the top five 
textile and clothing exporters by 2020

Vietnam has set out an objective to become one of the top five 
textile and clothing manufacturing and exporting nations by 
2020 while simultaneously fostering social improvements 
and environmental wellbeing, according to a report in Issue 
No 159 of Textile Outlook International from the global 
business information company Textiles Intelligence. In value 
terms, the industry has set an export target in the range US$20 
billion-US$22 billion for 2020. It aims to achieve this leap 
forward by concentration on a strategy of specialisation and 
modernisation and an increase in added value. The process 
of value addition has already started. Between 2005 and 
2011, the added value rate of Vietnam’s textile and clothing 
exports increased markedly, from 30.2% to 47.8%. Over this 
time period, exports more than trebled from US$4.8 billion to 
US$15.8 billion.
The momentum continued into 2012 with textile and clothing 
exports during the first nine months of the year up by 7.4% 
compared with the corresponding period of the previous year, 
to US$11.14 billion.
That said, the export target for 2015 has had to be moderated 
to US$14 billion-US$16 billion, which is similar to the 
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Iran launches biggest formalin production 
plant in Middle East

The Islamic Republic of Iran has launched the biggest 
formalin production plant in the Middle East with the 
annual production capacity of up to 56,000 tons.
Gameron Petro Industry Complex was inaugurated 
in a ceremony attended by Iran’s First Vice President 
Mohammad Reza Rahimi in the southern port city of 
Bandar Abbas in Hormozgan Province on Monday. 
The plant, which has been set up by the private sector, is set 
to annually produce 30,000 tons of formalin in the initial 
stage, which can be increased to 56,000 tons per year. 
In addition to producing formalin, which is used in chemical, 
sanitary, medical and animal husbandry industries, the plant 
will annually produce 5,000 tons of hexamine, which is 
used in a range of industries including plastic and textile, 
pharmaceuticals and defense. The industrial unit will create 
job opportunities for 200 people. Iran has significantly 
expanded the range and volume of its petrochemical 
products over the past few years, and the National Iranian 
Petrochemical Company (NIPC) has become the second 
largest producer and exporter of petrochemicals in the 
Middle East after Saudi Arabia. The Islamic Republic 
exported a total of 18.2 million tons of petrochemical and 
polymer products, worth about USD 14.2 billion, to more 
than 60 countries in the previous Iranian calendar year 
(ended March 19, 2012). Iran's petrochemical products 
mostly include ethylene, methanol, urea, polyethylene and 
polyolefin, according to the NIPC.

 
Uzbekistan and Iran can expand cooperation 
fields

Uzbekistan and Iran can greatly expand cooperation fields, 
Iranian Ambassador to Uzbekistan Ali Mardoniy Fard 
told journalists. "There are many spheres of cooperation 
between our countries and they are stipulated by many 
factors, including Iran and Uzbekistan's strategic location in 
their regions," Ali Mardoniy Fard said.
As head of the diplomatic mission said, transport 
communications, agriculture, textile industry, energy are 
currently the priority directions in economic cooperation 
between the two countries.

Fard noted the Uzbekistan's opportunity to use Iranian 
territory for access to the sea and transportation of its 
products to global markets, the opportunity to import high 
quality Iranian goods at reasonable prices amongst the 
factors contributing to the development of cooperation 
between the two countries.
Necessary conditions for expansion of cooperation are 
provided by a solid legal base consisting of almost 80 
intergovernmental and interdepartmental documents.
The ambassador noted the significance of a five-
party agreement on establishment of the Uzbekistan - 
Turkmenistan - Iran - Oman - Qatar international transport 
communications corridor, created upon initiative of Uzbek 
President Islam Karimov.
He also noted the role of the chambers of commerce of the 
two countries in the development of business cooperation. 
As a part of the agreement on cooperation between the 
chambers, conditions were created for expansion of 
their collaboration. Iran's business circles are particularly 
interested in textiles and cotton produced in Uzbekistan, 
and therefore they increased their participation in traditional 
cotton fairs in Uzbekistan. Developing cooperation in 
tourism is of great interest to Iranian tourism companies.
Trade turnover between Uzbekistan and Iran exceeded 
$ 350 million in 2012 and this figure can be increased 
considerably to the mutual advantage of both countries, 
Fard said. The Iranian ambassador said that a meeting of 
the Uzbek-Iranian intergovernmental commission for 
cooperation has to be held in a short run, during which it 
is planned to discuss specific areas of cooperation in the 
near future, including economic, cultural and humanitarian 
cooperation. As Fard noted, he was much honored to be 
appointed an ambassador to Uzbekistan.
"Our people maintained close ties in culture, economics 
and politics for over three thousand years. Following the 
establishment of diplomatic relations in May 1992, due to 
long historical and cultural ties between the two countries 
relations between the Islamic Republic of Iran and the 
Republic of Uzbekistan were based on mutual respect and 
mutual benefit," Fard said.
"In 2013, which was named a year of wellbeing and 
prosperity by Uzbek President, we will certainly witness 
even greater progress in Uzbekistan and considerable 
growth in cooperation between the two countries, 
particularly in the economic field," he said.
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Iran Textile News
Iran gears up for spacesuit design

The Aerospace Research Institute (ARI) of Iran has taken 
some big bold steps towards the accomplishment of its 
future mission to outer space with the launch of a hi-tech 
spacesuit production design. According to a statement 
given by the ARI head Mohammad Ebrahimi to Mehr 
News Agency, the Iranian institute is planning to send 
human beings to its future space missions. ARI has already 
embarked on the project of spacecraft production and hopes 
to master the technical knowhow of spacesuit design and 
development in the next eight years.In cooperation with 
the Shiraz Mechanics Research Institute, the institute 
is currently engaged in the development of the highly-
expensive space gear.

Iran earns $400 million for carpet exports in 11 
months

Iran has earned about $400 million in 11 months of the 
current calendar year (started on March2012-21 (for 
exporting domestically made carpets to various countries.
The director of Iran's National Carpet Center, Mohammad 
Bagher Alikhani said that Iran earned the above mentioned 
revenue of carpet exports to 70 countries.
Speaking at the carpet exhibition in Iran's Kerman province, 
Alikhani noted that Iran's target market for carpet exports 
divides mostly between Asian and European countries.

Iran news

"45 percent of overall carpet exports went to Asian 
countries, 43 percent to the European countries," he said.
Alikhani added that because the sanctions did not affect 
Iran's carpet exports too much, Iranian carpets are now 
known all over the world. Further on he said that currently 
Iran is exporting its carpets to China and Brazil, while 
possibilities of exports to South Africa and Vietnam are 
being considered. Alikhani, who is also Iran's Industry, 
trade and mines deputy minister, said that Iran's most 
important competition in the carpet exporting sphere are 
India, Pakistan, Nepal, Afghanistan and China.
He also added that about 8 million people in Iran (about 10 
percent of the overall population) are involved in the carpet 
industry in the country. "Due to incredibly talented people 
working in this carpet manufacturing industry, Iranian 
manufacturers carpet weaver share should increase," 
he said. In February, the managing director of the Iran 
Handmade Carpet Producers Cooperative, Abdollah 
Bahrami said that Iranian handmade carpet exports showed 
a 17 percent decrease in the first 11 months of the current 
Iranian calendar year in comparison to the same period 
last year. Last year, Iran exported $500 million worth of 
handmade carpets.
According to the Customs Administration data, carpet 
exports last year rose by 0.8 percent in value, but decreased 
by 15.4 percent in weight compared to its preceding year.
Iran's carpet exports accounted for some 24 percent of the 
world's total carpet trade in the previous Iranian calendar 
year which ended March 19, 2012.
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development of a textile touchpad for use in vehicle 
and aircraft seats until the end of 2014. The aim is to 
integrate sensor technology into seat and headrest 
covers that will, for instance, control the seating 
position, the LED lighting or digital multi-media 
functions. The embroidery companies from the area 
aroundPlauen will contribute their experience of the 
relevant technology to achieve this.
 

 Adjustable feel-good colours for bus passengers
While we are on the subject of light-emitting textiles, 
the lighting laboratory at the The Institute for Textile 
and Process Technology (Institut für Textil- und 
Verfahrenstechnik - ITV), which has the lead role in 
the project, is researching and demonstrating the 
properties of new types of light-emitting fibres that 
they have manufactured themselves; properties that 
are largely unknown, other than to a specialist public. 
The materials can be produced in any desired shape or 
colour, and at the same time produce a powerful light 
source, either by emitting light themselves or by being 
back-lit with LEDs across a wide area and, if required, 
also with a sense of three-dimensionality. This 
laboratory, one might add, is where notions of active 
lighting in interiors for the big motor manufacturers 
first begin to take shape, using structured methods 
for generating ideas.
Even bus, train and tram manufacturers have beaten 
a path to the door of these textile researchers, since 
the possibility of visual effects with textiles, based on 
active and passive light-emitting threads may well give 
new directions to their mobility solutions of tomorrow. 
"We are pushing forward some exciting research for 
HGVs, buses and aircraft," says Laboratory Director 
Christoph Riethmüller, referring to projects that are 
financed by industry. For example, under the heading 
of 'emotional lighting', they are working on a new 
kind of lighting design that can be coordinated with 
the optimum comfortable temperature. In this way, 
the passengers' subjectively differing perceptions of 
temperature can, to a large extent, be reduced to a 
common denominator by the effects of the lighting 
controls.
A specialist in the field of leather research, FILK 
Director, Prof. Dr. Michael Stoll, stresses the issue 

of weight reduction in the cabin interior through 
new combinations of materials, innovative seaming 
techniques, composite technologies and layering 
methods such as lightweight textile construction and 
organic electronics. When it comes to issues of feel / 
soft touch / and a sense of comfortable well-being, 
his team is continuing, on the one hand, to focus their 
attention on determining and objectively describing 
haptic parameters; on the other hand, their agenda 
consists of the targeted adjustment of haptic 
properties to produce pleasant sensations of touch 
using new kinds of surface structuring and layering 
techniques. On top of this, the Freiberg scientists are 
working on a passive cooling system for the seats to 
make them more comfortable to sit on. With a glance 
towards electric vehicles, they are also trying to create 
a defined level of air-permeability and/or circulation, 
with the help of optimised and cleverly combined 
materials, yet without, at the same time, affecting any 
other material properties.
Techtextil in Frankfurt next June, at which Research 
and Development will be just one of eleven product 
groups, is once again expecting some 25,000 visitors 
from about 100 countries. 
There are also five other trade fairs of the same name 
in the most important sales regions of the world: in 
2013, trade fairs will be held in Anaheim / USA and 
Mumbai / India. Texprocess, Leading International 
Trade Fair for Processing Textile and Flexible Materials, 
will be held concurrently with Techtextil from 10 to 13 
June 2013.
 

 Background information on Texprocess
Texprocess, Leading International Trade Fair for 
Processing Textile and Flexible Materials, will be held 
concurrently with Techtextil from 10 to 13 June 2013. 
At Texprocess, manufacturers from all over the world 
present their high-tech solutions for the apparel 
industry and textile processing. The spectrum of 
products and services on show ranges from design, 
pattern development and cutting, via sewing and 
joining, to embroidery, textile dressing, finishing and 
logistics. The première of Texprocess in 2011 attracted 
326 exhibitors and 17,000 trade visitors, 6,500 of 
them from Techtextil. 
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 Techtextil 2013 to showcase scenarios of the 
future
Although the automobile industry hardly ever 
shows its hand – in this case, the interior equipment 
of tomorrow – before model launches, the 
corresponding trends for interiors will already be 
clear in outline at the next Techtextil from 11 to 13 
June 2013 in Frankfurt am Main. At the same time, 
research projects, workshops and communiqués 
from textile and leather research institutes centrally 
involved with 'smart' or 'intelligent' textiles, point 
in the direction of possible future scenarios for 
car cockpits. These also include, amongst others, 
Techtextil exhibitors such as The Textile Research 
Institute Thuringia-Vogtland (Textilforschungsinstitut 
Thüringen-Vogtland - TITV)from Greiz, The Institute 
for Textile and Process Technology (Institut für Textil- 
und Verfahrenstechnik - ITV) in Denkendorf near 
Stuttgart and the Research Institute for Leather and 
Plastic Sheeting (Forschungsinstitut für Leder und 
Kunststoffbahnen – FILK), based in Freiberg / Saxony.
What can car drivers and other users expect to find 
between car carpets and headlinings over the next 
few years? Certainly a great deal of ergonomics, 
using sustainable and naturally effective materials 
and tactile surfaces that make it possible to create 
individuality of design in cars as well as elsewhere. 
The key focus here: cockpit lighting, adjustable mood 
lighting and touchpads for the driver, all tailored to 
the customers wishes. Korean manufacturers, Kia, 
have already risked a first step in the direction of light-
emitting textiles in their city car 'Soul'.
In two versions of the model, a luminescent 
(unpowered, light-emitting) inscription with the word 
'Soul' has been woven into the upper part of the seat 
back.
 

 Five interior areas of application for 'smart' textiles
Meanwhile, German textile research's dialogue with 
the automobile and motor-vehicle industry has moved 
on considerably; Sabine Gimpel, Head of Marketing 
at the TITV, identifies several areas of application for 
smart textiles in car interiors, from the point of view 
of her research institution which specialises in textile 
micro-systems technology. Looking at electrically 

powered vehicles then this might, for instance, be 
new kinds of seat heaters. "Up to now, they have been 
deep in the squab. But there, the covering material 
acts as insulation. With new materials, it is possible to 
build the heating elements into the seat covers, the 
arm rest surfaces or the door panels and thus design 
the seat construction to be much lighter."
Ms. Gimpel sees further opportunities in applications 
using sensitive textile panels for, say, determining 
what is on a seat squab (in a crash, if, say, there is only 
a handbag on the passenger seat, then the airbag 
won't deploy) and for monitoring bio-signals by 
means of textile sensor technology to check on the 
driver's current state of health. 
Ms. Gimpel, an expert in this field, is convinced 
that light-emitting textiles with woven LED threads 
and glare-free light sources, as well as woven 
electroluminescent surfaces, will meet the need for 
both orientation and ambience in cars of the future. 
In Greiz, continues the Head of Marketing, there is a 
technology that is just now reaching the operational 
stage of industrial – and hence cheap – manufacture 
of light-emitting textiles. With this technology, LEDs 
can be attached to conductive threads using an 
embroidering machine and the (soldered) contact 
then created. 
When this material is mass-produced, headlinings can 
be illuminated in a way that both saves energy and is 
individually tailored to the taste of the purchaser; so, 
too, can interior door panels.
 

 Company network develops textile switches
At Techtextil, which sees itself both as a leading 
world trade fair and a driver of innovation at one 
and the same time, just on a dozen companies 
will be showcasing their new products for vehicle 
interiors. Exhibiting with us for the first time are 
two company networks, sponsored by the Federal 
Ministry of Economics and managed by Steffi Volland 
(Oelsnitz / Saxony): InoRetex and LanoTex – both 
represented on the joint service providers' stand 
'Nord-Ost-Textil' (North East Textiles). "We have just 
received the official go-ahead for the LanoTex pilot 
project 'Integration of electronics'," says the network 
co-ordinator with some pleasure. This secures the 
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and Process Technology (Institut für Textil- und 
Verfahrenstechnik - ITV), which has the lead role in 
the project, is researching and demonstrating the 
properties of new types of light-emitting fibres that 
they have manufactured themselves; properties that 
are largely unknown, other than to a specialist public. 
The materials can be produced in any desired shape or 
colour, and at the same time produce a powerful light 
source, either by emitting light themselves or by being 
back-lit with LEDs across a wide area and, if required, 
also with a sense of three-dimensionality. This 
laboratory, one might add, is where notions of active 
lighting in interiors for the big motor manufacturers 
first begin to take shape, using structured methods 
for generating ideas.
Even bus, train and tram manufacturers have beaten 
a path to the door of these textile researchers, since 
the possibility of visual effects with textiles, based on 
active and passive light-emitting threads may well give 
new directions to their mobility solutions of tomorrow. 
"We are pushing forward some exciting research for 
HGVs, buses and aircraft," says Laboratory Director 
Christoph Riethmüller, referring to projects that are 
financed by industry. For example, under the heading 
of 'emotional lighting', they are working on a new 
kind of lighting design that can be coordinated with 
the optimum comfortable temperature. In this way, 
the passengers' subjectively differing perceptions of 
temperature can, to a large extent, be reduced to a 
common denominator by the effects of the lighting 
controls.
A specialist in the field of leather research, FILK 
Director, Prof. Dr. Michael Stoll, stresses the issue 
of weight reduction in the cabin interior through 
new combinations of materials, innovative seaming 
techniques, composite technologies and layering 
methods such as lightweight textile construction and 
organic electronics. When it comes to issues of feel / 
soft touch / and a sense of comfortable well-being, 
his team is continuing, on the one hand, to focus their 
attention on determining and objectively describing 
haptic parameters; on the other hand, their agenda 
consists of the targeted adjustment of haptic 
properties to produce pleasant sensations of touch 
using new kinds of surface structuring and layering 

techniques. On top of this, the Freiberg scientists are 
working on a passive cooling system for the seats to 
make them more comfortable to sit on. With a glance 
towards electric vehicles, they are also trying to create 
a defined level of air-permeability and/or circulation, 
with the help of optimised and cleverly combined 
materials, yet without, at the same time, affecting any 
other material properties.
Techtextil in Frankfurt next June, at which Research 
and Development will be just one of eleven product 
groups, is once again expecting some 25,000 visitors 
from about 100 countries. There are also five other 
trade fairs of the same name in the most important 
sales regions of the world: in 2013, trade fairs will be 
held in Anaheim / USA and Mumbai / India. Texprocess, 
Leading International Trade Fair for Processing Textile 
and Flexible Materials, will be held concurrently with 
Techtextil from 10 to 13 June 2013.
 

 Textile research creates 'high tex' materials for 
seats, headlinings and panels
It is not only in the electric cars of tomorrow that the 
interiors are set to become feel-good zones with a 
host of different innovative features. Designers now 
have, at their disposal, new kinds of textiles and 
fibre-based lightweight composites that emit light 
and heat, conduct electricity and even have sensory 
capabilities. These developments – some of them still 
'hot from the laboratory' – are meeting with interest 
from manufacturers of cars, lorries and buses alike. 
Often still in the research phase and, hence, hardly 
beyond the prototype stage, never mind in regular 
production and available for the mass market, they 
recommend themselves for applications in air, rail 
and sea travel because of their fantastically useful 
properties.
Since the automotive and air-travel industries, 
in particular, are drivers of textile technologies, 
appropriate new developments will soon also be 
finding their way into representative offices, banks 
and not a few homes too: textile elements with 
alternate positive mood lighting, entrances to 
buildings with luminescent textile signs, curtains 
and woven wall components with lighting and air-
conditioning functions.
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involved with 'smart' or 'intelligent' textiles, point 
in the direction of possible future scenarios for 
car cockpits. These also include, amongst others, 
Techtextil exhibitors such as The Textile Research 
Institute Thuringia-Vogtland (Textilforschungsinstitut 
Thüringen-Vogtland - TITV)from Greiz, The Institute 
for Textile and Process Technology (Institut für Textil- 
und Verfahrenstechnik - ITV) in Denkendorf near 
Stuttgart and the Research Institute for Leather and 
Plastic Sheeting (Forschungsinstitut für Leder und 
Kunststoffbahnen – FILK), based in Freiberg / Saxony.
What can car drivers and other users expect to find 
between car carpets and headlinings over the next 
few years? Certainly a great deal of ergonomics, 
using sustainable and naturally effective materials 
and tactile surfaces that make it possible to create 
individuality of design in cars as well as elsewhere. 
The key focus here: cockpit lighting, adjustable mood 
lighting and touchpads for the driver, all tailored to 
the customers wishes. Korean manufacturers, Kia, 
have already risked a first step in the direction of light-
emitting textiles in their city car 'Soul'. In two versions 
of the model, a luminescent (unpowered, light-
emitting) inscription with the word 'Soul' has been 
woven into the upper part of the seat back.
 

 Five interior areas of application for 'smart' textiles
Meanwhile, German textile research's dialogue with 
the automobile and motor-vehicle industry has moved 
on considerably; Sabine Gimpel, Head of Marketing 
at the TITV, identifies several areas of application for 
smart textiles in car interiors, from the point of view 
of her research institution which specialises in textile 
micro-systems technology. Looking at electrically 
powered vehicles then this might, for instance, be 
new kinds of seat heaters. "Up to now, they have been 
deep in the squab. But there, the covering material 
acts as insulation. With new materials, it is possible to 
build the heating elements into the seat covers, the 
arm rest surfaces or the door panels and thus design 
the seat construction to be much lighter."
Ms. Gimpel sees further opportunities in applications 
using sensitive textile panels for, say, determining 
what is on a seat squab (in a crash, if, say, there is only a 
handbag on the passenger seat, then the airbag won't 

deploy) and for monitoring bio-signals by means of 
textile sensor technology to check on the driver's 
current state of health. Ms. Gimpel, an expert in this 
field, is convinced that light-emitting textiles with 
woven LED threads and glare-free light sources, as 
well as woven electroluminescent surfaces, will meet 
the need for both orientation and ambience in cars of 
the future. In Greiz, continues the Head of Marketing, 
there is a technology that is just now reaching the 
operational stage of industrial – and hence cheap 
– manufacture of light-emitting textiles. With this 
technology, LEDs can be attached to conductive 
threads using an embroidering machine and the 
(soldered) contact then created. When this material 
is mass-produced, headlinings can be illuminated in a 
way that both saves energy and is individually tailored 
to the taste of the purchaser; so, too, can interior door 
panels.
 

 Company network develops textile switches
At Techtextil, which sees itself both as a leading 
world trade fair and a driver of innovation at one 
and the same time, just on a dozen companies 
will be showcasing their new products for vehicle 
interiors. Exhibiting with us for the first time are 
two company networks, sponsored by the Federal 
Ministry of Economics and managed by Steffi Volland 
(Oelsnitz / Saxony): InoRetex and LanoTex – both 
represented on the joint service providers' stand 
'Nord-Ost-Textil' (North East Textiles). "We have just 
received the official go-ahead for the LanoTex pilot 
project 'Integration of electronics'," says the network 
co-ordinator with some pleasure. This secures the 
development of a textile touchpad for use in vehicle 
and aircraft seats until the end of 2014. The aim is to 
integrate sensor technology into seat and headrest 
covers that will, for instance, control the seating 
position, the LED lighting or digital multi-media 
functions. The embroidery companies from the area 
aroundPlauen will contribute their experience of the 
relevant technology to achieve this.
 

 Adjustable feel-good colours for bus passengers
While we are on the subject of light-emitting textiles, 
the lighting laboratory at the The Institute for Textile 
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It is not only in the electric cars of tomorrow that the 
interiors are set to become feel-good zones with a 
host of different innovative features. Designers now 
have, at their disposal, new kinds of textiles and 
fibre-based lightweight composites that emit light 
and heat, conduct electricity and even have sensory 
capabilities. These developments – some of them still 
'hot from the laboratory' – are meeting with interest 
from manufacturers of cars, lorries and buses alike. 
Often still in the research phase and, hence, hardly 
beyond the prototype stage, never mind in regular 
production and available for the mass market, they 
recommend themselves for applications in air, rail 
and sea travel because of their fantastically useful 
properties.
 
Since the automotive and air-travel industries, 
in particular, are drivers of textile technologies, 

TEXTILE RESEARCH CREATES 'HIGH TEX' 
MATERIALS FOR

SEATS, HEADLININGS AND PANELS

appropriate new developments will soon also be 
finding their way into representative offices, banks 
and not a few homes too: textile elements with 
alternate positive mood lighting, entrances to 
buildings with luminescent textile signs, curtains 
and woven wall components with lighting and air-
conditioning functions.

 Techtextil 2013 to showcase scenarios of the 
future
Although the automobile industry hardly ever 
shows its hand – in this case, the interior equipment 
of tomorrow – before model launches, the 
corresponding trends for interiors will already be 
clear in outline at the next Techtextil from 11 to 13 
June 2013 in Frankfurt am Main. At the same time, 
research projects, workshops and communiqués 
from textile and leather research institutes centrally 

press
release
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Korcan.

The key points bringing the Texbridge Fair forward 
whose production quality and strength in textile 
and textile accessories are accepted by the world 
and which has the characteristics of being the sector 
leader are;
● The trend area called “Flight of Fantasy” where 
2014 Spring - Summer trends were exhibited, ● Trend 
Seminars where the professional names determining 
the fashion and color trends in the world for the 
coming year met,
●The “Design Lab” where the world famous design 
studios, designers and trend boutiques are located,
●The “Denim Zone” where the denim companies 
shared the trends with the participants, 
●The “Business Lounge” where the procurement 
committees carried out their activities.

COUNTRIES & VISITORS
COUNTRY VISITOR NUMBER

____________________________

GERMANY 			   126
USA 				    9
ALBANIA			   46
AUSTRIA 			   21
AUSTRALIA 			   12
AZERBAYCAN 			   47
BANGLADESH 			   11
UAE 				    18
BELARUS			   23
BELGIUM 			   19
BULGARIA			   209
BOSNA HERZEGOVINA  	 45
ALGERIA 			   33
CZECH REPUBLIC 		  58
CHINE 				    21
ARMENIA 			   23
MOROCCO 			   148
FINLAND 			   19
FRANCE 			   69
GEORGIA 			   37
NETHERLANDS 	   	               12
UZBEKISTAN 			   51
IRAQ 				    19
UK 				    73
IRAN 				    153

TOTAL NUMBER 2.970
COUNTRY VISITOR NUMBER

____________________________

ISRAIL				     32
SWEDEN 			   19
SPAIN 		    	               75
ITALY 				    131
TAIWAN 			   3
KYRGYZSTAN 		                13
LEBANON 			   38
MACEDONIA 		                52
EGYPT 			                36
MOLDOVIA 			   112
NIGERIA 			   13
PAKHISTAN 			   38
POLAND 			   79
PORTUGAL 			   24
ROMANIA 			   135
RUSSIA 			                229
SERBIA 			                56
SLOVENIA 			   19
SAUDI ARABIA		                 47
SYRIA 				    73
TUNUSIA 			   93
UKRAINE 			   175
JORDAN 			   40
GREECE 			   136
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With the support of the sector leader associations 
and unions, the fair, which
hosted its visitors for three days, was carried out with 
the participation of 215
companies on a total area of 20.000 square meters.

EXHIBITOR PRODUCT GROUPS
● Knit fabric
● Woven fabric
● Denim
● Artificial leather
● Yarn
● Accessory and Sub-industry

BUYER DELEGATION PROGRAMME for 
TEXBRIDGE Istanbul
Texbridge gathered international buyer companies 
and Texbridge exhibitors with
B2B meetings with the support of Economy Ministry 
of Turkey

COUNTRY COMPANY
● AZERBEIJAN NAKHCHIVAN WARP KNITING 
FACTORY
● AZERBEIJAN ELIT DECOR
● AZERBEIJAN AG GROUP
● AZERBEIJAN SHEFA HOME TEXTIL
● AZERBEIJAN SHARM FASHION HOUSE
● BULGARIA LINEX LTD
● BRAZIL LINK BRAZIL INTERNATIONAL BUSINESS
● BRAZIL VINOVA COMERCIAL EIRELI
● MOROCCO SAFWATISS
● IRAN IRAN POPLIN COMPANY
● IRAN IRANIAN TEXTILE MONTLY MAGAZINE
● SPAIN NORSTAR S.L.

COUNTRY COMPANY
● ROMANIA NELMAR
● ROMANIA EMPLOYERS FEDERATION OF TEXTILE
● ROMANIA S.C.EUROCONF S.A.
● ROMANIA EXPOCONFINTEX SA
● ROMANIA SC ESCURIAL SRL
● RUSSIA PROFASHION PUBLISHING HOUSE
● RUSSIA NATANNGE INTEROFFICE MAGAZINE FMD
● RUSSIA SP MORGUNOV PHILIP ALEXANDROVICH
● NETHERLANDS BLOMME TEXTILES BVDIGITAL 
TEXTILE COMPANY
● UZBEKISTAN PC MIRZABOYA D

● UZBEKISTAN KAMOLA LTD
● UZBEKISTAN PC SAIDOVA M
● TUNUSIA EUROMED DISTRUBUTION SARL
● TUNUSIA AMTS ATAILER MEDITERRANEEN TEXTILE 
SOUSSE
● TUNUSIA MEDIFIL INTERNATIONAL

VISITOR PROFILE
● Ready-to-wear and Garment manufacturers
● Fashion designers
● Purchasing offices
● Textile wholesalers and Distributors
● Representative companies
● Chain stores purchasing officers
● Accessory wholesalers and Retailers
● Import and Export companies
● Agencies
● Production and R&D managers
● Other

VISITOR STATISTICS
Texbridge Istanbul has been visited by 14.540 
professional visitors of which
2.970 was foreigners.
Turkish textile sector which is 3rd textile exporter in 
Europe left the fair
satisfied by signing new business agreements with 
the major buyers coming to
Texbridge Istanbul from USA, Russia, Canada, 
Germany, Iraq, Tunusia, Nigeria,
Israil.

Spring / Summer 2014,
The Dutch trend forecaster Inkrit Berbee who 
determines the trends of the world’s important 
textile fairs prepared a trend area for Texbridge 
called “Flight of Fantasy” where the Spring / Summer 
2014 trends were exhibited.

Trend seminars organized by Uludag Textile Exporters 
Association (UTIB) were held where the professional 
names determining the coming years’ fashion 
and color trends met the sector. The most famous 
trend forecasters from Europe & Turkey gathered at 
Texbridge İstanbul. The combined trend concepts 
of spring / summer 2014 has been set with the 
participation of Inkrit Berbee, Carola Seybold, Linas 
Lasiauskas, Yalcın Ayaydın, Osman Benzeş, Bahar 
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Turkish textile sector met the professionals 
around the world
Texbridge Istanbul, was organized to respond the 
domestic and
international trade requirements of Turkish textile 
sector at top level
by considering the world textile and ready-to-wear 
market trends.
Starting its journey with the aim of connecting key 
players of textile
indusrty, Texbridge Istanbul has became the most 
influencial trade
fair for fabrics, yarn, trimmings and accessories. 
Worldwide famous
trend forecasters presented their 2014 Summer-
Spring textile and
accessories trends at Texbridge Istanbul.

TEXBRIDGE 2013

Fair : Texbridge Istanbul - Textile and Accessories Fair
Date : 13-15 March 2013
Venue : CNR Expo Center, Yeşilkoy / Istanbul

Period : Twice a year
Organized by : ITF-Istanbul Fuarcılık A.S.
Cooperation with : UTıB - UludaG Textile Exporters 
Association
Supporters : Ministry of Economy, TIM, IHKIB, UHKIB, 
TGSD,
DENIB, DOSABSIAD, LASIAD, OTIAD, ORSAD, MESIAD, 
GAIB and KOSGEB.
Exhibition Area (gross) : 20,000 m²
Number of Participants : 215
Number of Visitors : 15.540
Web : www.cnrtexbridge.com

AFTER TEXBRIDGE
THE WORLD’S FASHION AND 2014 SPRING - 
SUMMER TRENDS
WERE SET AT TEXBRIDGE
The textile and accessories fair Texbridge proved that 
it is approaching to its
target to become one of the top 3 fairs which the 
world considers as a reference
in textile and accessory selections with its trend 
seminars, trend offices,
participating companies and professional purchasers.

TEXBRIDGE ISTANBUL
13-15 March 2013 POST SHOW REPORT
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